


Industry context

The global healthy fast-casual market is expected
to exceed $250B by 2027, fueled by younger
consumers seeking avor, speed, and wellness.

TAP sits perfectly at this intersection — the rst
Brazilian brand in the U.S. pairing authentic avor,
brand experience, with gluten-free simplicity.

With a proven model in NYC and Miami
and 4.8 % average guest ratings, TAP is
ready to scale.

|deal Franchisee

e [ . Adequate nancial resources
Hands-on leader Hospitality-minded to support startup and growth

tap

Customer
base

Busy professionals seeking ¢
fast, healthy meals.

Families wanting nutritious options. ¢

Health-conscious consumers e
valuing quality ingredients.

Millennials and Gen Z customers drawn e
to lifestyle-driven brands.

Retail/restaurant background

Data- & systems-driven Community-engaged helpful but coachability and people

leadership matter most



